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THE AIM
The main aim of the project 
proposal is to debunk social 
bubbles that are emerging in 
the online sphere that are 
dividing our future generation. 
Our proposal is based on our 
former research project that 
develops a set of questions to 
uncover who is vulnerable to 
become affected by their own 
social bubbles created in the 
online sphere.  
Our attention is also to 
d e v e l o p a n d d e s i g n a n 
interactive web application 
that will help young people to 
check on their level of “bubble 
vulnerability” and to help 
them to unders tand the 
negative impact on them in 
real life. 

B A T M E N
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THE CONTEXT 

We are living in an era 
where simple facts are not 
as simple as they seem to 
be at the beginning. So 
called post-fact era is at its 
beginning and nobody really 
knows what it will look like in 
the future. Fake news and 
disinformation are becoming 
mainstream and have impact 
on the future societies and 
electoral turnouts. Their main 
strength is the ability to 
adapt to the perception of 
online users. It’s feeding the 
bas i c s te reo types and 
p r e j u d i c e s o f o n l i n e 
users.  Societies are turning 
back from the mainstream 
politics and media and they 
are becoming less critical to 
the context that they are 
reading.

This trend was seen in the 
resul ts f rom the Media 
Literacy Index 2019 and with 
comparison to the year 2017.
CEE countries regress most 
with the Czech Republic, 
Slovakia and Poland marked 
the biggest deterioration. 
They were followed by Latvia, 
Lithuania, Croatia, Hungary 
and Romania and Austria, 
Malta, and Serbia. The lack 
of critical and contextual 
thinking in the post-truth era 
also caused the gap and 
distrust between citizens. 
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CONSORTIUM
The consortium consists of 6 partners from 6 EU countries (Slovakia, Latvia, Spain, Belgium, 
Hungary, Poland) sharing similar challenges, covering a variety of sectoral, geographical & 
professional backgrounds, ensuring the implementation of a multi-level and interdisciplinary 
project. For the composition of the consortium the partners were selected based on their 
different experiences, profiles and specific expertise regarding the necessary skills in 
implementing a successful ERASMUS + project. 

PROJECT PARTNERS

PROJECT COORDINATOR
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BATMEN LOGO

What does our logo mean? We match our logo with the traditional Batman symbol. Our logo, as 
the original symbol, meant to represent our heroes  - young leaders - that are debunking fake 
news and social bubbles in the online world. It was designed to create fear when trolls and other 
who are spreading fake news would see it in the online world.

For the promotion of gender equality and inclusivity we choose both female and 
male character that represent the “T”. 
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Project deliverables Overview

ΙO1 Bubble Debunk Boost Guide

The guide that will be demonstrating what are 
the barriers and threats of social bubbles and 
online behaviour of young people, and how to 
overcome them with the participation of 
questionnaire that will be distributed to young 
influencers. This activity overall aims at 
identifying and comparing the situation of 
young people, the barriers that they face and 
do not a l low them to become more 
independent from their social bubbles. The 
Guide will also summarise the provisions in 
each of the participating countries in the field, 
as well as the challenges each country has to 
face.

IO2 Virtual web application “are you in a 
social bubble?:

BPI will with the help of excited research data/ 
and questionnaires related to them design an 
online web application that will show potential 
participants - users of this concrete application 
the state of their “social bubbles profile”. This 
deliverable we see as a crucial part of the 
project and also as an innovative component 
that will have the potential to target young 
people and will have the potential to receive 
permanent data on this theme which helps 
partners organization, target group - young 
leaders in the area of fight against negative 
manifestations of the online environment. 

IO3 Learning platform for young leaders on 
how to debunk bubbles:

One of the project’s basic outputs will be the 
production of an online learning platform 
integrated into the web site of the project on 
how to debunk bubbles and which will offer 
examples of good practices and strategies, 
including their will to promote stories of 
successful young leaders and their initiatives. 
Telling stories is one of the most powerful 
means that leaders have to influence, teach, 
and inspire. What makes storytelling so 
effective for learning? To begin with, 
storytelling forges connections among people, 
and between people and ideas. 
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TRANSNATIONAL MEETINGS

KICK-OFF ONLINE MEETING (M1) 

November 29, 2021 

First Enable the partners to meet and this will be the first milestone for a fruitful collaboration. The 
kick off meeting  was online due the travel restriction (COVID-19 pandemic). Project Leader (BPI) 
presented the drafts of the Project Work Plan & the Quality Management Plan to the partners, 
discuss the details concerning each partner's responsibilities and work with all partners to update 
and finalise the project’s time plan (Gantt), should deviations from the initial plan are considered 
necessary. During this meeting all Outputs were briefly discussed and planned the O1 scope, 
activities and desirable outcomes will be analysed and planned. After the finalisation of the 
preparatory phase.

There will be in total 4 transnational project meetings correlating with the project’s major 
milestones, which will facilitate coordination and information exchange among partners. All 
partners are expected to participate with two (2) representatives in all project meetings. In 
cases where physical attendance is not possible for all partners, virtual (online) participation 
will be encouraged.
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TRANSNATIONAL MEETINGS
2ND TRANSNATIONAL MEETING 

8-9. June 2022, Bratislava, Slovakia 

During this second transnational meeting BPI presented the activities of the BATMEN project. The 
output from the online survey among young influencers was presented, plus future activities 
concerning IO2 and IO3. The project partners discussed the plan for communication and 
dissemination activities, including the financial update of the project. The project partners also 
discussed further the logistics issues about the before the end of the first year.
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BUBBLE DEBUNK BOOST GUIDE

WHAT IS INSIDE? 

The objective of this Bubble Debunk 
Boost Guide aims to demonstrate the 
main challenges of young people in 
the online environment and how 
social bubbles, other echo chambers, 
and filter bubbles affect their 
behaviour. 
Examining the skills and expertise 
that are needed in behalf of young 
leaders, freelancers who are “willing” 
to fight these negative manifestations 
of the onl ine envi ronment in 
participating countries, to provide 
better quality services according to 
their needs even during emergencies 
such as the pandemic COVID-19 
which impacts all the learning 
activities of 2020. The impact of the 
pandemic on everyday life and our 
psychology is catalytic. 

The Guide will also summarise the 
provisions in each participating 
country (Slovakia, Poland, Hungary, 
Belgium, Spain, and Latvia) in the 
field and the challenges each country 
faces. The educational guide will 
support and supervise young people, 
young leaders, and members of 
various youth initiatives. CSO is 
fighting the negative manifestation of 
online environment/ social bubbles. 
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